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communications Line
HSDPA High-Speed Downlink Packet VolP Voice over Internet Protocol
Access W-CDMA Wideband Code Division Multiple
HSPA High-Speed Packet Access Access
HSPA+ Evolved High-Speed Packet Access WIMAX Worldwide Interoperability for
HSUPA High-Speed Uplink Packet Access Microwave Access
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Our Analyst Support package, which allows you direct
consultation with our telecoms experts, is an ideal complement
to your chosen market intelligence service.

For more information on our services or a guided demonstration,
please contact our Sales and Customer Service team on

+44 (0)1223 460600, email us at research@analysys.com or
visit our Web site at http://research.analysys.com.
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an easy-to-use format. All reports are offered
with Analyst Support, allowing you direct
consultation with the author.

Subscriber, ARFL, revenus, retsl spend and ASPU forecasts

Shop online at http://research.analysys.com/store or, for information about our report
subscription packages, please contact our Sales and Customer Service team on
+44 (0)1223 460600 or email us at research@analysys.com.
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customer demand for bespoke market intelligence, when more data is needed than is found
in an off-the-shelf report or database, when there are complex questions about specific
companies or markets that need to be answered, or when analysis needs to be tailored.
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various stages of the product or service lifecycle.
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