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Can operators address this revenue leakage in ways that bring benefits for their
customers? 5
Enterprises are finding their own solutions to high mobile charges 7
Fixed wireless gateways can drastically reduce the bill for calls to mobiles 7
Softphones and WiFi can sidestep punitive roaming charges 8
Software can integrate the mobile with the PBX and use least-cost routeing to
manage calls via the fixed network 10
Systems integrators and software vendors can help companies to bypass the
operators 12
MNOs can solve problems by using pricing plans and software 14
Home-cell and intra-company pricing can remove many price problems 15
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Mostly-mobile can be the answer for some companies 19
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Dual-mode phones are getting better 24
BT is leading the way with FMC systems based on dual-mode phones 25
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Voice traffic is migrating inexorably to mobile 28
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Fixed-to-mobile calling will remain over 20% of fixed phone bills throughout
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questions about how it is positioned in the market, and how to optimise performance at
various stages of the product or service lifecycle.
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© Analysys Research Limited 2007 Custom Research: meeting your information needs



Analysys Consulting

Analysys Consulting is a leading® international telecoms and digital media consultancy. We
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