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About Analysys Mason

Analysys Mason is the preferred partner to telecoms, IT and media organisations

worldwide. Through our global presence, we deliver strategy advice, operations support

and market intelligence to leading commercial and public sector organisations in more

than 80 countries. Our clients rely on our consulting and research services to make better

business decisions.

The intellectual rigour, operational experience and insight of our people have helped our

clients to meet some of the toughest challenges they face within the industry. We have

consistently delivered significant and sustainable business benefits to our clients during

the past twenty years on issues ranging from advising on operator strategy and tactics,

development of national sector regulation, through execution of major financial

transactions, to the deployment of public and private network infrastructure.

We are respected worldwide for the exceptional quality of our work, our independence and

the flexibility of our teams in responding to client needs. We are passionate about what we

do and are committed to delivering excellence to our clients.

Analysys Mason offers two types of service:

Consulting

We work with our clients to provide
customised advice and support
throughout the business cycle, helping
major players to set strategy, plan for
change and implement that change.

For example, we have:

o Supported several mobile operators
with the development of their mobile
broadband service propositions,
including the assessment of the
implications of broadband traffic
demand on network costs

e Conducted a study for a major
incumbent fixed—mobile operator that
considered the potential impact of the
introduction of femtocells.

Research

We offer research programmes

and custom research to help our

clients to identify key strategic issues,
formulate strategies, identify trends and
opportunities, and measure performance.

The research programmes are:

e Industry Strategy

¢ Global Growth Markets

e Fixed Broadband

e Mobile Broadband

e Voice

o Consumer Content and Applications
e Telecoms Software

o Fixed Networks

e Wireless Networks

e Core Data and Forecasts.

For more information, visit our website at www.analysysmason.com.

About Analysys Mason
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Research from Analysys Mason

Analysys Mason provides a portfolio of research services that help organisations to
understand major strategic shifts, as well as country- and region-specific trends, in the
global telecoms industry. Through a combination of granular market data and forecasts, and
independent qualitative analysis and insight, we enable clients to make informed strategic
and tactical decisions, reduce risk and benchmark their business performance.

Split across five research streams, which cover core market data, infrastructure and
technology, telecoms software, telecoms markets and wider industry dynamics, the research
programmes provide a range of deliverables during a typical 12-month subscription period.

In addition to its subscription-based content, Analysys Mason also offers a custom research
service, which helps clients to answer specific questions.

Analysys Mason’s research portfolio

Research streams  Research programmes

Industry Dynami Industry Strategy Global Growth Markets
Mobile Consumer
NG BIVEGICSY ¢ Fixed Broadband Broadband Voice Content and
Applications
Telecoms :  Service %ﬂlsr]t?)rig? Service Service Delivery Platform
Software :  Assurance Fulfilment Strategies
N : Care
g~ :
5 Telecoms Software Service Provider NS0 SIS
2 : Strategies Strategies UG IC
O : Strategies
VOIS OE7Ee] | Fixed Networks Wireless Networks
Infrastructure
Telecoms CIOEITS Telecoms
Core Data and Country Core Software
Market Software
Forecasts Reports Matrix Forecasts Market Forecasts
Shares

For more information about our research programmes and custom research services, please
visit www.analysysmason.com/research.
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Consulting from Analysys Mason

Analysys Mason offers consulting services that span the entire business development
cycle from strategy development, through planning and implementation, to review. We
help clients in the public and private sectors to make the best possible business decisions
on many key issues, including investment, strategy, policy, procurement, network rollout

and market entry.

Analysys Mason advises clients in many industry sectors

Public sector

Mobile isati
operators organisations
. Providing ICT and
Delivering value' through procurement advice for
Sy (el i emergency services
(leeaion and public bodies
. . . Fixed
Enterprise Financial operators
users institutions - .
Defining new strategies,
Helping to maximise Supporting vendors, optimising service
returns from investment sellers and financiers of portfolios and
inICT industry transactions supporting policy
development

For more than 20 years, Analysys Mason has been working with a range of global clients to
resolve business-critical issues by applying its intellectual rigour, passion and expertise.

For more information about our consulting services, please visit

www.analysysmason.com/consulting.
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