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Research from Analysys Mason

Analysys Mason provides a portfolio of subscription research services that help
organisations to understand major strategic shifts, as well as country- and region-specific
trends, in the global telecoms industry. Through a combination of granular market data and
forecasts, and independent qualitative analysis and insight, we enable clients to make
informed strategic and tactical decisions, reduce risk and benchmark their business
performance.

Split across three research streams, which cover telecoms operators, services, markets,
software and networks, the research programmes provide a range of deliverables during a
typical 12-month subscription period.
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In addition to its subscription-based content, Analysys Mason also offers a custom research
service, which helps clients to answer specific questions.

For more information about our subscription research programmes and custom research
services, please visit www.analysysmason.com/research.
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Analysys Mason offers consulting services that span the entire business development
cycle from strategy development, through planning and implementation, to review. We
help clients in the public and private sectors to make the best possible business decisions
on many key issues, including investment, strategy, policy, procurement, network rollout

and market entry.
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For more than 20 years, Analysys Mason has been working with a range of global clients to
resolve business-critical issues by applying its intellectual rigour, passion and expertise.

For more information about our consulting services, please visit
www.analysysmason.com/consulting.
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