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Research from Analysys Mason

Analysys Mason provides a portfolio of subscription research services that help
organisations to understand major strategic shifts, as well as country- and region-specific
trends, in the global telecoms industry. Through a combination of granular market data and
forecasts, and independent qualitative analysis and insight, we enable clients to make
informed strategic and tactical decisions, reduce risk and benchmark their business
performance.

Split across three research streams, which cover telecoms operators, services, markets,
software and networks, the research programmes provide a range of deliverables during a
typical 12-month subscription period.

Analysys Mason’s subscription research portfolio

Research streams Research programmes

Mobile Mobile Fixed Global
Operators Voice Broadband Content and B e - Enterprise Growth
. ’ Applications Markets
Services and
Markets
Telecoms Market Matrix Core Forecasts Country Reports
. . Telecoms
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Telecoms g Strategies
Software
Telecoms Software Market Shares Telecoms Software Forecasts
Telecoms Wireless Networks Fixed Networks
Networks

In addition to its subscription-based content, Analysys Mason also offers a custom research
service, which helps clients to answer specific questions.

For more information about our subscription research programmes and custom research
services, please visit www.analysysmason.com/research.
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Consulting from Analysys Mason

Analysys Mason offers consulting services that span the entire business development
cycle from strategy development, through planning and implementation, to review. We
help clients in the public and private sectors to make the best possible business decisions
on many key issues, including investment, strategy, policy, procurement, network roll-out
and market entry.

Analysys Mason advises clients in many industry sectors

Public sector

Mobile isati
operators organisations
Delivering value through el HCT gnd
. procurement advice for
SR e emergency services
AR ) and public bodies
. . . Fixed
Enterprise ; Flr!anc.:lal operators
users institutions - )
Defining new strategies,
Helping to maximise Supporting vendors, optimising service
returns from investment sellers and financiers of portfolios and

inICT industry transactions supporting policy
development

For more than 20 years, Analysys Mason has been working with a range of global clients to
resolve business-critical issues by applying its intellectual rigour, passion and expertise.

For more information about our consulting services, please visit
www.analysysmason.com/consulting.

© Analysys Mason Limited 2010 8BConsulting from Analysys Mason



	0 Executive summary
	1 Recommendations
	2 Forecast
	3 Market drivers and inhibitors
	4 Business environment
	4.1 Network
	4.2 Service features
	Usage
	Speed
	Grade of service
	Bandwidth boosters and application-specific bandwidth allocation
	Automatic switching between different bearers 

	4.3 Bundling and convergence
	4.4 Devices
	4.5 Customer care
	4.6 Value-added services
	Full-track music downloads
	Music streaming services
	Other content

	4.7 Bundling software, security and storage

	5 Market definition
	Author
	Research from Analysys Mason
	Consulting from Analysys Mason



