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Summary Vil

The iPhone’s impact on mobile TV and video will increase as

Apple’s distribution strategy matures 1
Apple has distributed the device in a limited number of markets 1
Exclusive MNO agreements have constrained the iPhone’s market share and kept

pricing high 4
Changes to Apple’s strategy, some of which are already underway, could increase

iPhone’s market share 6
The iPhone is well suited to deliver mobile TV and video 9

The iPhone user interface and the services available via the device are compelling 9
Several consumer studies have shown that iPhone users are particularly likely to
access mobile TV and video content 10

A rapidly increasing range of TV and video content is available on

the iPhone 11
iPhone users can access TV and video content from a variety of sources, using
several different distribution methods 11
iPhone users are able to easily purchase and view iTunes video content 13
The iPhone provides access to streamed video services, including YouTube and
catch-up services from broadcasters 16

Enthusiasts already sideload DVDs and recorded TV programmes to their iPhone 18
Slingbox, which is supported on several smartphones, is not yet available on the

iPhone 19
Improved TV and video applications will be enabled with forthcoming 2.0 iPhone
firmware 20

The iPhone supports multiple delivery methods for mobile TV and

video 21
The iPhone uses a multi-distribution approach, which will be further improved

with 3G capability 21
Sideloading plays a vital role in the provision of compelling mobile TV and

video services on the iPhone 23
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Disclaimer

Figures and projections contained in this report are based on publicly available information
only and are produced by the Research Division of Analysys Mason Limited independently
of any client-specific work within Analysys Mason Limited. The opinions expressed are
those of the stated authors only.

Analysys Mason Limited recognises that many terms appearing in this report are
proprietary; all such trademarks are acknowledged and every effort has been made to
indicate them by the normal UK publishing practice of capitalisation. However, the
presence of a term, in whatever form, does not affect its legal status as a trademark.

Analysys Mason Limited maintains that all reasonable care and skill have been used in the
compilation of this publication. However, Analysys Mason Limited shall not be under any
liability for loss or damage (including consequential loss) whatsoever or howsoever arising
as a result of the use of this publication by the customer, his servants, agents or any third

party.

Key to acronyms

3G Third generation HSUPA High-Speed Uplink Packet Access
API Application Programming Interface IEEE Institute of Electrical and Electronic
ARPU Average Revenue Per User Engineers (UK)
DAB-IP Digital Audio Broadcast — Internet IEEE 802.xx |IEEE LAN standards
Protocol kbit/s Kilobits per second
DSL Digital Subscriber Line LTE Long-Term Evolution
DVB-H Digital Video Broadcasting — Mbit/s Megabits per second
Handheld MNO Mobile Network Operator
DVB-S Digital Video Broadcasting — [6F] Operating System
Satellite PC Personal computer
DVB-T Digital Video Broadcasting — PCI Peripheral Component Interconnect
Terrestrial SDK Software Development Kit
DVD Digital Versatile Disc TV Television
EDGE Enhanced Data rates for GSM UHF Ultra High Frequency
Evolution UMB Ultra Mobile Broadband
GB Gigabyte UMTS Universal Mobile
GPRS General Packet Radio Service Telecommunications System
HSDPA High-Speed Downlink Packet URL Uniform Resource Locator
Access usB Universal Serial Bus
HSPA High-Speed Packet Access Wi-Fi Wireless fidelity
HSPA+ Evolved High-Speed Packet Access WLAN Wireless Local Area Network
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About Analysys Mason

Analysys Mason is the world’s premier specialist adviser in telecoms, IT and media.
Through our global presence, we deliver strategy advice, operations support and market
intelligence to leading commercial and public sector organisations in more than 80
countries.

The intellectual rigour, operational experience and insight of our people have helped our
clients to meet some of the toughest challenges they face within the industry. Analysys
Mason has consistently delivered significant and sustainable business benefits to our clients
during the past 20 years on issues ranging from advising on operator strategy and tactics,
development of national sector regulation, through execution of major financial
transactions, to the deployment of public and private network infrastructure.

We are respected worldwide for the exceptional quality of our work, our independence and
the flexibility of our teams in responding to client needs. We are passionate about what we
do and are committed to delivering excellence to our clients.

The company has over 300 staff worldwide with headquarters in London and offices in
Cambridge, Dubai, Dublin, Edinburgh, Madrid, Manchester, Milan, Paris, Singapore and
Washington DC.

Analysys Mason offers two types of service:

Consulting Research

We work with our clients to provide We offer market intelligence services,

bespoke advice and support throughout publications and custom research to help

the business cycle, helping major players our clients to identify key strategic

to set strategy, plan for change, and issues, formulate strategies, identify

implement that change. trends and opportunities, and measure
performance.

For more information visit our Web site at www.analysysmason.com.
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Reports from Analysys Mason

Analysys Mason’s reports are designed to keep you up to date with industry developments
and how they affect players in the telecoms value chain — from fixed and mobile network
operators, to software and equipment vendors, and content providers and distributors. Our
reports will help you to:

« explore the factors that are driving market evolution

« understand how industry trends will affect your business
« define and evaluate your strategic options using decision frameworks and scenarios
« identify where opportunities lie for future growth

« find out which players are currently successful and why.

Our publication programme gffers e ___ [
over 25 reports a year, covering all o RIS,

the key issues affecting the telecoms ™ #-:-:’ﬁ’

industry and the latest hot topics. o il e s

Recent reports have provided expert P P
analysis of such topics as fixed- el it

mobile convergence, mobile advertising, quadruple-

play strategies, picoceIIs and femtocells, enterprise YR S R—
mobility and next-generation telecoms IT, and have o |
included country market forecasts for fixed and

mobile telecoms.

PP I —

pan Sweden L

Each report is accompanied by an Excel
spreadsheet containing the forecasts or other
key data discussed in the report, presented in
an easy-to-use format. All reports are offered
with Analyst Support, allowing you direct
consultation with the author.

Subscriber, ARFL, revenus, retsl spend and ASPU forecasts

Shop online at www.analysysmason.com/research or, for information about our report
subscription packages, please contact our Sales and Customer Service team on
+44 (0)1223 460600 or email us at research@analysysmason.com.
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Market intelligence services from
Analysys Mason

Analysys Mason’s online market intelligence services help you to keep track of the latest
developments in major telecoms markets worldwide. Our services are regularly updated
and include a sophisticated range of interactive search, benchmarking and download tools.

« Analysys Mason Fixed Networks and Services provides
analysis of European operators and ISPs, country reports for
more than 30 markets, country market forecasts, commentary
on industry trends and a module on the broadband market.

« Analysys Mason Mobile Networks and Services provides
insight into the strategies of key players worldwide, country
reports for over 30 markets, 3G status reports for more than 50 [
countries, country market forecasts and analysis of industry

trends. .,____:_1__

« Analysys Mason Next-Generation Telecoms IT includes an
interactive contracts database, market size estimates and
forecasts, trends papers covering the latest issues in telecoms
IT and profiles of leading and up-and-coming vendors o oo vl
worldwide. = e -

Our Analyst Support package, which allows you direct T uns
consultation with our telecoms experts, is an ideal complement
to your chosen market intelligence service.

For more information on our services or a guided demonstration,
please contact our Sales and Customer Service team on

+44 (0)1223 460600, email us at research@analysysmason.com
or visit our Web site at www.analysysmason.com/research.
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Custom Research: meeting your
Information needs

Analysys Mason has developed its portfolio of Custom Research services in response to
customer demand for bespoke market intelligence, when more data is needed than is found
in an off-the-shelf report or database, when there are complex questions about specific
companies or markets that need to be answered, or when analysis needs to be tailored.

Custom Research can deliver real value when an organisation needs to answer specific
questions about how it is positioned in the market, and how to optimise performance at
various stages of the product or service lifecycle.

Suppliers
New idea
generation
| Effective procurement? | | Costs? |
| Competitive landscape? | | Regulatory regime? |
it Company Regulators/
Competitors . Market and
and partners internal government/ Product or Marketin
[Rn processes legislatures leﬁg:zlsc")g)’ Strategy D Launch s\rategy’.?
| Channel strategy? | | Optimum efficiency?
Optimisation
Customers Customer Competitive
satisfaction? positioning?
Understand how your company is Optimise performance in the product or
positioned service lifecycle

In answering our clients’ questions, we bring a wealth of understanding of markets, and of
techniques and services including:

« desk research, data collection and interpretation

« benchmarking services

« (Quantitative and qualitative surveys

« market sizing and forecasting

« competitor and partner profiling

« white papers, presentations and workshop facilitation
« event and trend analysis

 procurement assistance.

For more information on Custom Research services from Analysys Mason, or to discuss

how we could help you to meet your specific information needs, please contact our Custom
Research team on +44 (0)1223 460600 or email us at custom@analysysmason.com.
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