
 

Research report 

iPhone Shows the Way for Mobile TV 

Mark Heath and Alastair Brydon 

May 2008 



 

  

Research from Analysys Mason 
Fixed Networks and Services 
Analysys Mason Fixed Networks and Services 
online market intelligence service 

Pay TV in Western Europe: market sizings and 
forecasts 2005–2013 

Legacy Matters: ensuring a soft landing for TDM 
services 

Regulatory Headaches in the Transition to Next-
Generation Networks 

Next-Generation Network Architecture: what and 
when? 

Success Factors for Hosted and Managed VoIP in 
Europe 

Western European Fixed Telecoms: market sizings 
and forecasts 2004–13 

How to Succeed with Fixed–Mobile Convergence 

Quadruple-Play Bundling Strategies 

The Acceleration of Fixed–Mobile Substitution in 
Western Europe: facts and figures 

Business Data Services: growth opportunities and 
forecasts for Europe 2007–12 

European Cable: strategies for success 

Mobile Networks and Services 
Analysys Mason Mobile Networks and Services 
online market intelligence service 

Critical Ingredients of Mobile TV: femtocells and 
sideloading 

Mobile Media and Entertainment in Western Europe: 
value chains and business models 

Mobile Media and Entertainment in the US: forecasts 
2007–2012 

Forecasts for Enterprise Mobile Data Services in 
Europe 

3G-Infrastructure Sharing: the future for mobile 
networks 

3G Network Evolution from 2007 to 2012: HSPA+, 
LTE, WiMAX and femtocells 

Mobile Media and Entertainment in the US: value 
chains and pricing models 

The Business Case for Picocells and Femtocells in 
the Enterprise Market 

Femtocells in the Consumer Market: business case 
and marketing plan 

The Mobile Advertising and Marketing Revolution 

The Central and Eastern European Mobile Market: 
trends and forecasts 2007–12 

The Western European Mobile Market: trends and 
forecasts 2007–12 

Next-Generation Telecoms IT 
Analysys Mason Next-Generation Telecoms IT 
online market intelligence service 

Billing and OSS Trends: the transition to telecoms IT 

The Next-Generation Bill: commercial and technical 
strategies 

World Telecoms BSS and OSS Markets: trends and 
analysis 

Billing for Mobility: strategies for convergent 
charging 

Published by Analysys Mason Limited • St Giles Court • 24 Castle Street • Cambridge • CB3 0AJ • UK 
Tel: +44 (0)1223 460600 • Fax: +44 (0)1223 452800 • Email: research@analysysmason.com • 

www.analysysmason.com/research 
Registered in England No. 5177472 

© Analysys Mason Limited 2008 

All rights reserved. No part of this publication may be reproduced, stored in a retrieval system or transmitted in 
any form or by any means – electronic, mechanical, photocopying, recording or otherwise – without the prior 
written permission of the publisher. 

ISBN 1 905495 67 6 



 

© Analysys Mason Limited 2008 Contents 

Contents 

0 Summary vii 

1 The iPhone’s impact on mobile TV and video will increase as 
Apple’s distribution strategy matures 1 

1.1 Apple has distributed the device in a limited number of markets 1 
1.2 Exclusive MNO agreements have constrained the iPhone’s market share and kept 

pricing high 4 
1.3 Changes to Apple’s strategy, some of which are already underway, could increase 

iPhone’s market share 6 

2 The iPhone is well suited to deliver mobile TV and video 9 
2.1 The iPhone user interface and the services available via the device are compelling 9 
2.2 Several consumer studies have shown that iPhone users are particularly likely to 

access mobile TV and video content 10 

3 A rapidly increasing range of TV and video content is available on 
the iPhone 11 

3.1 iPhone users can access TV and video content from a variety of sources, using 
several different distribution methods 11 

3.2 iPhone users are able to easily purchase and view iTunes video content 13 
3.3 The iPhone provides access to streamed video services, including YouTube and 

catch-up services from broadcasters 16 
3.4 Enthusiasts already sideload DVDs and recorded TV programmes to their iPhone 18 
3.5 Slingbox, which is supported on several smartphones, is not yet available on the 

iPhone 19 
3.6 Improved TV and video applications will be enabled with forthcoming 2.0 iPhone 

firmware 20 

4 The iPhone supports multiple delivery methods for mobile TV and 
video 21 

4.1 The iPhone uses a multi-distribution approach, which will be further improved 
with 3G capability 21 

4.2 Sideloading plays a vital role in the provision of compelling mobile TV and 
video services on the iPhone 23 



iv iPhone Shows the Way for Mobile TV 

Contents © Analysys Mason Limited 2008 

4.3 The iPhone’s support of WLAN access brings significant advantages for users 
wishing to access mobile TV and video services indoors 24 

4.4 The arrival of the HSPA-enabled iPhone is expected in 2008, and will complete 
the iPhone’s arsenal of mobile video and TV delivery channels 24 

5 The impact of the iPhone on the mobile TV market depends on a 
number of factors 29 

5.1 The iPhone allows MNOs to support high mobile TV penetration, without 
waiting for mobile broadcasting technologies 29 

5.2 The iPhone has a window of opportunity in the mobile TV market and its impact 
depends on future iPhone developments 31 

5.3 The iPhone could have a significant impact on the development of the mobile TV 
market 33 

5.4 The iPhone could remain a niche product for mobile TV and video delivery 34 

Actions 35 
 
About Analysys Mason 37 
Reports from Analysys Mason 38 
Market intelligence services from Analysys Mason 39 
Custom Research: meeting your information needs 40 
 
 

List of Figures and Tables 

Figure 0.1:  Distribution methods for mobile TV and video content accessible with the 
3G iPhone in 2H 2008 ix 

Figure 1.1:  Global cumulative sales of iPhones, June 2007 to December 2008 2 
Table 1.1:  Details of iPhone market launches 3 
Table 1.2:  Customer bases of iPhone partner MNOs as a proportion of the total mobile 

user base in all six markets, December 2007 5 
Table 1.3:  iPhone handset pricing at launch 5 
Table 3.1: Sources of TV and video content for the iPhone 12 
Table 3.2:  Examples of TV and video content available from the iTunes Store 14 
Table 3.3:  Bitrates used for video content available on the UK iTunes Store, 

May 2008 16 
Table 3.4:  Examples of PC cards allowing free-to-air TV broadcasts to be recorded 

and then sideloaded to the iPhone 18 
Table 4.1: Distribution methods used for different types of TV and video content 22 
Figure 4.1:  Distribution methods for mobile TV and video content accessible with the 

3G iPhone in 2H 2008 26 
Table 4.2:  iPhone tariffs in all countries 27 
Figure 5.1:  Comparison of 3G network traffic required to support 20 minutes of 

mobile TV usage per user per day for a number of implementation options 30 
Table 5.1:  Key criteria needed for the iPhone and iPhone services to have a 

significant impact on the mobile TV market over the next two years 31 
 



iPhone Shows the Way for Mobile TV v 

© Analysys Mason Limited 2008 Contents 

Authors 

Dr Mark Heath and Dr Alastair Brydon are authors of 40 Analysys Mason reports, 
including: Critical Ingredients of Mobile TV: femtocells and sideloading, 3G Network 
Evolution from 2007 to 2012: HSPA+, LTE, WiMAX and femtocells, The Business Case for 
Picocells and Femtocells in the Enterprise Market, Femtocells in the Consumer Market: 
business case and marketing plan, How to Succeed with Fixed–Mobile Convergence, The 
Acceleration of Fixed–Mobile Substitution in Western Europe: facts and figures, Seizing 
the Opportunities from Enterprise Mobility, The Future of the Global Wireless Industry: 
scenarios for 2007–12, The World’s Top Ten Non-voice Services for MNOs, MNO 
Strategies for Fixed Broadband, The Business Case for WiMAX, Forecasting the 
Commercial Impact of Wireless VoIP in the USA and Western Europe and Evaluating the 
Options for Mobile TV and Radio Broadcasting in Western Europe. 

Mark specialises in business strategy and understanding the 
commercial impact of emerging technologies and services, building 
on extensive operator and equipment vendor experience. Mark has a 
track record of thought leadership in the mobile industry and has 
been regularly quoted by the BBC, Business Week, The Economist 
and Financial Times. Mark has held a number of marketing and 
business development roles in Nokia, ultimately becoming 
responsible for strategy and business development across Europe. 
Previously, Mark was responsible for business planning at BT 
Cellnet in the UK, after spending six years at BT in wireless systems research and 
development. He holds BSc and PhD degrees from the University of Leeds, winning the 
University prize for his research in telecoms. Mark also holds an MBA, graduating as top 
student from Henley Management College. 

Alastair has over 20 years’ experience in the wireless industry and 
specialises in the commercial opportunities from technologies and 
networks. He is frequently quoted by business and technical media 
worldwide. Previously, Alastair reported to Nokia’s European 
management team and worked with many of Nokia’s customers to 
develop solutions that would drive growth of the mobile market, 
ranging from the introduction of prepaid mobile tariffs to new mass-
market content services. Before that, he held a number of roles in the 
BT Group, focusing on the evolution of wireless services, networks 
and technologies. He also contributed to international research and standardisation of GSM, 
DECT and 3G. Alastair has BSc and PhD degrees from the University of Manchester, 
where he was awarded the IEE Prize for top student. 

Acknowledgements 

The authors would like to thank all those who assisted in the preparation of this report, 
especially Alexandra Rehak for project direction and Sarah Peake for editorial support. 



vi iPhone Shows the Way for Mobile TV 

Contents © Analysys Mason Limited 2008 

Disclaimer 

Figures and projections contained in this report are based on publicly available information 
only and are produced by the Research Division of Analysys Mason Limited independently 
of any client-specific work within Analysys Mason Limited. The opinions expressed are 
those of the stated authors only. 

Analysys Mason Limited recognises that many terms appearing in this report are 
proprietary; all such trademarks are acknowledged and every effort has been made to 
indicate them by the normal UK publishing practice of capitalisation. However, the 
presence of a term, in whatever form, does not affect its legal status as a trademark.  

Analysys Mason Limited maintains that all reasonable care and skill have been used in the 
compilation of this publication. However, Analysys Mason Limited shall not be under any 
liability for loss or damage (including consequential loss) whatsoever or howsoever arising 
as a result of the use of this publication by the customer, his servants, agents or any third 
party. 

Key to acronyms 

3G Third generation 
API Application Programming Interface 
ARPU Average Revenue Per User 
DAB-IP Digital Audio Broadcast – Internet 

Protocol 
DSL Digital Subscriber Line 
DVB-H Digital Video Broadcasting – 

Handheld 
DVB-S Digital Video Broadcasting – 

Satellite 
DVB-T Digital Video Broadcasting – 

Terrestrial 
DVD Digital Versatile Disc 
EDGE Enhanced Data rates for GSM 

Evolution 
GB Gigabyte 
GPRS General Packet Radio Service 
HSDPA High-Speed Downlink Packet 

Access 
HSPA High-Speed Packet Access 
HSPA+ Evolved High-Speed Packet Access 

HSUPA High-Speed Uplink Packet Access 
IEEE Institute of Electrical and Electronic 

Engineers (UK) 
IEEE 802.xx IEEE LAN standards 
kbit/s Kilobits per second 
LTE Long-Term Evolution 
Mbit/s Megabits per second 
MNO Mobile Network Operator 
OS Operating System 
PC Personal computer 
PCI Peripheral Component Interconnect 
SDK Software Development Kit 
TV Television 
UHF Ultra High Frequency 
UMB Ultra Mobile Broadband 
UMTS Universal Mobile 

Telecommunications System 
URL Uniform Resource Locator 
USB Universal Serial Bus 
Wi-Fi Wireless fidelity 
WLAN Wireless Local Area Network 

 



 

About Analysys Mason © Analysys Mason Limited 2008 

About Analysys Mason 

Analysys Mason is the world’s premier specialist adviser in telecoms, IT and media. 
Through our global presence, we deliver strategy advice, operations support and market 
intelligence to leading commercial and public sector organisations in more than 80 
countries.  

The intellectual rigour, operational experience and insight of our people have helped our 
clients to meet some of the toughest challenges they face within the industry. Analysys 
Mason has consistently delivered significant and sustainable business benefits to our clients 
during the past 20 years on issues ranging from advising on operator strategy and tactics, 
development of national sector regulation, through execution of major financial 
transactions, to the deployment of public and private network infrastructure. 

We are respected worldwide for the exceptional quality of our work, our independence and 
the flexibility of our teams in responding to client needs. We are passionate about what we 
do and are committed to delivering excellence to our clients. 

The company has over 300 staff worldwide with headquarters in London and offices in 
Cambridge, Dubai, Dublin, Edinburgh, Madrid, Manchester, Milan, Paris, Singapore and 
Washington DC.  

Analysys Mason offers two types of service: 
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performance.

For more information visit our Web site at www.analysysmason.com. 
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analysis of such topics as fixed–
mobile convergence, mobile advertising, quadruple-
play strategies, picocells and femtocells, enterprise 
mobility and next-generation telecoms IT, and have 
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Each report is accompanied by an Excel 
spreadsheet containing the forecasts or other 
key data discussed in the report, presented in 
an easy-to-use format. All reports are offered 
with Analyst Support, allowing you direct 
consultation with the author. 

Shop online at www.analysysmason.com/research or, for information about our report 
subscription packages, please contact our Sales and Customer Service team on 
+44 (0)1223 460600 or email us at research@analysysmason.com. 
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consultation with our telecoms experts, is an ideal complement 
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+44 (0)1223 460600, email us at research@analysysmason.com 
or visit our Web site at www.analysysmason.com/research.  
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in an off-the-shelf report or database, when there are complex questions about specific 
companies or markets that need to be answered, or when analysis needs to be tailored.  
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In answering our clients’ questions, we bring a wealth of understanding of markets, and of 
techniques and services including:  

• desk research, data collection and interpretation 
• benchmarking services 
• quantitative and qualitative surveys 
• market sizing and forecasting 
• competitor and partner profiling 
• white papers, presentations and workshop facilitation 
• event and trend analysis 
• procurement assistance. 

For more information on Custom Research services from Analysys Mason, or to discuss 
how we could help you to meet your specific information needs, please contact our Custom 
Research team on +44 (0)1223 460600 or email us at custom@analysysmason.com. 




