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WHO SHOULD READ THIS REPORTKEY QUESTIONS ANSWERED IN THIS REPORT

GEOGRAPHICAL COVERAGEThis report focuses on aspects of Analysys Mason’s consumer 

survey that relate to smartphone users’ behaviour and 

preferences in Europe, North America, the Middle East, Asia and 

South Africa. It focuses on respondents’ usage of communication 

platforms, including Ayoba, BiP, Discord, FaceTime, Facebook 

Messenger, Google Messages, iMessage, LINE, Skype, Snapchat, 

Telegram, Viber, WeChat, WhatsApp and Zoom.

The surveys were conducted in association with Dynata and ODR 

in July 2023. The survey groups were chosen to be representative 

of the mobile-internet-using population. We set quotas on age, 

gender and geographical spread to that effect. There were a 

minimum of 750 respondents per country.
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About this report

▪ What trends were there in communication platform penetration (for 

example, WhatsApp, Telegram, Snapchat) between 2019 and 2023?

▪ What are the most popular communication platforms in surveyed 

countries?

▪ What is the penetration of communication platforms split by gender?

▪ What is the penetration of communication platforms split by age?

▪ Are consumers interested in paying for premium communication 

services?

▪ Strategy teams in telecoms operators interested in the take-up of 

communication and messaging platforms.

▪ Strategy teams in communication and messaging platforms interested 

in the relative performance of different services. 

▪ Other parties interested in the development of messaging platforms, 

including regulators, governments, vendors, advertisers and 

developers.

Western Europe (WE):

▪ France, Germany, 

Ireland, Italy, Norway, 

Spain, Sweden, UK

Central and Eastern 

Europe (CEE):

▪ Poland, Turkey

North America (NAM):

▪ Canada, USA

Sub-Saharan Africa 

(SSA):

▪ South Africa

Emerging Asia-

Pacific (EMAP):

▪ Malaysia

Developed Asia-

Pacific (DVAP):

▪ Australia, New 

Zealand

Middle East and 

North Africa (MENA):

▪ Kuwait, Oman, 

Saudi Arabia, 

UAE

This document is for Analysys Mason’s customers only. Usage is subject to the terms and conditions in our copyright notice. 
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We have used reasonable care and skill to prepare this publication and are not responsible for any errors or omissions, or for the results obtained from the use of this publication. The opinions 

expressed are those of the authors only. All information is provided “as is”, with no guarantee of completeness or accuracy, and without warranty of any kind, express or implied, including, but 

not limited to warranties of performance, merchantability and fitness for a particular purpose. In no event will we be liable to you or any third party for any decision made or action taken in 

reliance on the information, including but not limited to investment decisions, or for any loss (including consequential, special or similar losses), even if advised of the possibility of such losses.

We reserve the rights to all intellectual property in this publication. This publication, or any part of it, may not be reproduced, redistributed or republished without our prior written consent, nor 

may any reference be made to Analysys Mason in a regulatory statement or prospectus on the basis of this publication without our prior written consent.
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