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WHO SHOULD READ THIS REPORTKEY QUESTIONS ANSWERED IN THIS REPORT

GEOGRAPHICAL COVERAGEThis report provides key findings from consumer survey data from 

the United Arab Emirates (UAE) and gives an analysis at the 

operator level. It covers mobile services only. 

The survey was conducted in association with On Device 

Research between July and August 2022. The survey group was 

chosen to be representative of the mobile-internet-using 

population in the UAE. We set quotas on age, gender and 

geographical spread to that effect. There were 750 respondents.
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About this report

This document is for Analysys Mason’s subscription service customers only. Usage is subject to the terms and conditions in our 

copyright notice.

▪ What are the most significant factors that affect Net Promoter Scores 

(NPSs) for mobile operators? Which operators score highly and why?

▪ What are the most significant drivers of mobile churn and how can 

operators approach customer retention?

▪ What are the reasons for upgrading and not upgrading to 5G?

▪ What is the mobile data usage pattern among respondents?

▪ What are the main channels used by customers to interact with mobile 

operators? What is the split between traditional and digital channels 

such as self-care apps?

▪ Strategy teams and managers who are interested in improving the 

customer experience within telecoms operators and understanding 

the drivers of customer satisfaction and churn.

▪ Market intelligence and regional research teams of equipment/device 

manufacturers that are responsible for understanding end-user trends 

and supporting business units in identifying and addressing new 

opportunities.

▪ UAE
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Global leaders in TMT management consulting

Analysys Mason is the world’s leading management 

consultancy focused on TMT, a critical enabler of 

economic, environmental and social transformation.

We bring together unparalleled commercial and 

technical understanding to deliver bespoke consultancy 

on strategy, transaction support, transformation, 

regulation and policy, further strengthened by globally 

respected research.

Our clients value our advice which combines deep 

domain knowledge with global reach and local insight 

into markets to help them achieve meaningful business 

results.

We are committed to our clients, employees and 

communities – contributing to a world where technology 

delivers for all.

analysysmason.com/what-we-do
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