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WHO SHOULD READ THIS REPORTKEY QUESTIONS ANSWERED IN THIS REPORT

GEOGRAPHICAL COVERAGEThis report uses consumer survey data to analyse trends related 

to 5G mobile services among smartphone users in a range of 

high- and middle-income countries. It explores consumers’ 

satisfaction with 5G, intention to churn and take-up by age and 

country. 

This survey was conducted in association with Dynata between 

July and August 2022. The survey groups were chosen to be 

representative of the mobile-internet-using populations of each 

country. We set quotas on age, gender and geographical spread 

to that effect. There were at least 1000 respondents in each 

country.
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About this report

This document is for Analysys Mason’s subscription service customers only. Usage is subject to the terms and conditions in our 

copyright notice.

▪ How does 5G adoption vary by country and by age?

▪ What is the impact of the adoption of 5G on satisfaction and churn?

▪ What services do consumers want to use 5G for, and are they willing 

to pay extra for these services?

▪ Which are the most popular 5G handset vendors, and how does this 

vary by country?

▪ Strategy, marketing intelligence and planning teams within telecoms 

operators.

▪ Other parties interested in the take-up and impact of 5G. These 

include strategy and market intelligence teams in network equipment 

vendors and device manufacturers, as well as investors and 

regulators. 

High-income countries

▪ Australia

▪ Canada

▪ France

▪ Germany

▪ Ireland

▪ Italy

▪ New Zealand

▪ Norway

▪ Poland

▪ Spain

▪ Sweden

▪ UK

▪ USA

Middle-income 

countries

▪ Malaysia

▪ Philippines

▪ South Africa

▪ Turkey
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5G is creating a complex set of problems for operators. They 

will need to resolve these problems if they are to generate 

additional revenue from the technology. 

5G users are typically happier than non-5G users, but are also 

more likely to churn. This higher intention to churn may be caused 

by an above-average level of interest in their mobile service.  

Consumers want the faster speeds that 5G can offer, but few are 

willing to pay extra to get them. The assumption appears to be 

that new technology generations will provide faster speeds for the 

same price.

However, as Figure 1 shows, consumers are interested in, and 

potentially willing to pay for, the new, advanced services that 5G 

can support. As always, these results need to be treated with 

some caution, but they should encourage operators that are 

experimenting with new types of services. 

Figure 1: Interest in 5G services and features, high- and 

middle-income countries, 20221
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Executive summary

1 Please refer to the methodology and panel information section for the sample size and relevant survey questions.
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Tom Rebbeck (Partner) leads Analysys Mason’s Operator Business Services and IoT research practice drawing on more than 20 years of 

experience in the telecoms sector. He is based in our London office, but works for clients worldwide. Tom is a specialist on the Internet of 

Things (IoT) and other enterprise services and has written widely on the role for operators as telecoms markets develop. As well as published 

research, he has worked on projects for a range of clients – including operators, regulators, industry bodies and vendors. Many of these 

projects have been supported by original research, such as expert interviews and customer surveys. 
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Global leaders in TMT management consulting

Analysys Mason is the world’s leading management 

consultancy focused on TMT, a critical enabler of 

economic, environmental and social transformation.

We bring together unparalleled commercial and 

technical understanding to deliver bespoke consultancy 

on strategy, transaction support, transformation, 

regulation and policy, further strengthened by globally 

respected research.

Our clients value our advice which combines deep 

domain knowledge with global reach and local insight 

into markets to help them achieve meaningful business 

results.

We are committed to our clients, employees and 

communities – contributing to a world where technology 

delivers for all.

analysysmason.com/what-we-do
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Our research services
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