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WHO SHOULD READ THIS REPORTKEY QUESTIONS ANSWERED IN THIS REPORT

GEOGRAPHICAL COVERAGEThis report provides consumer survey data on the adoption of 4G 

and 5G by smartphone users in Sub-Saharan Africa (SSA). It 

assesses the impact of 4G and 5G on mobile users’ spending and 

satisfaction and includes insights into customers’ interest in 5G 

use cases. 

The survey was conducted in association with On Device 

Research between September and October 2021. The survey 

groups were chosen to be representative of the mobile-internet-

using population in the region. We set quotas on age, gender and 

geographical spread to that effect. There were at least 750 

respondents per country, and 2250 in the region.
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This document is for Analysys Mason’s subscription service customers only. Usage is subject to the terms and conditions in our 

copyright notice.

▪ What is the impact of 4G and 5G on mobile users’ spending and 

customer satisfaction metrics?

▪ To what extent are customers willing for pay for new 5G use cases?

▪ Operator-based strategy executives and marketing managers who are 

interested in understanding the adoption of 4G and 5G and how it 

affects customer satisfaction metrics and spending.

▪ Market intelligence and research executives in service providers that 

are responsible for understanding end-user trends and supporting 

business units in identifying and addressing new opportunities.

Sub-Saharan Africa (SSA):

▪ Kenya

▪ Nigeria

▪ South Africa
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Executive summary

Operators should incentivise customers to migrate to 4G to 

potentially improve customer satisfaction and margins.

4G is the prevailing network technology for data services among 

smartphone users in SSA. 4G users spend more on mobile 

services than 3G users; they are also more satisfied with network 

speeds and the value of their subscription. This is because a 

faster network provides a better network experience and leads to 

more data consumption. Operators should do more to encourage 

customers to migrate to 4G. For example, they could offer free 

bonus data for subscribers that switch to 4G and offer financing 

support to facilitate the acquisition of smartphones.

Operators should exploit the interest in, and willingness to pay 

extra for, 5G services to further monetise their 4G networks.

Most respondents are willing to pay extra for 5G services that can 

improve their network experience. However, affordability and 

limited network coverage in the short-to-medium term will be the 

main obstacles to adoption. Operators should therefore be 

realistic about the demand for 5G in the region and focus on 

improving their 4G networks and lobbying the regulators for 

additional spectrum to enhance network performance further.

4G and its related technologies (such as LTE-A) will be capable of 

supporting the growing demand for mobile data in the years to 

come in SSA, while still offering plenty of potential for further 

monetisation. Operators should thus prioritise investments in 4G.

Figure 1: Average monthly spend by self-reported network 

technology, SSA, 20211

Figure 2: Interest in, and willingness to pay for, 5G use cases, 

SSA, 20211
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1 Please refer to the methodology and panel information section for the sample size and relevant survey questions. 
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We are experts in the telecoms, media and technology sector
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