
5G adoption and interest in the Middle East: consumer survey

5G adoption and interest in 

the Middle East: consumer 

survey

Karim Yaici



5G adoption and interest in the Middle East: consumer survey

WHO SHOULD READ THIS REPORTKEY QUESTIONS ANSWERED IN THIS REPORT

GEOGRAPHICAL COVERAGEThis report uses consumer survey data to analyse the adoption of 

5G among smartphone users in the Middle East. It assesses the 

impact of 5G on mobile users’ spending and satisfaction and 

includes insights into respondents’ interest in 5G use cases. 

The survey was conducted in association with On Device 

Research between June and August 2022. The survey groups 

were chosen to be representative of the mobile-internet-using 

population in the region. We set quotas on age, gender and 

geographical spread to that effect. There were 750 respondents 

per country, and 3000 in the region.
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About this report

This document is for Analysys Mason’s subscription service customers only. Usage is subject to the terms and conditions in our 

copyright notice.

▪ What is the impact of 5G on mobile users’ spending and customer 

satisfaction metrics?

▪ What are the reasons for upgrading and not upgrading to 5G?

▪ To what extent are customers willing for pay for new 5G use cases?

▪ Operator strategy teams and marketing managers who are interested 

in understanding the adoption of 5G and how 5G affects customer 

satisfaction metrics and spending.

▪ Strategy and regional teams of equipment/device manufacturers that 

want to identify end-user trends in 5G usage and help their operator 

customers to improve their ability to address market opportunities.

Middle East:

▪ Kuwait

▪ Oman

▪ Saudi Arabia

▪ UAE
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Executive summary

Operators in the Middle East should capitalise on the growing 

adoption of 5G and the interest from non-5G users to increase 

customer engagement and satisfaction.

29% of respondents reported owning a 5G handset and using 5G 

services. 5G users spend more on, and are more satisfied with, 

mobile services than 4G users. However, other factors such as 

spending power are likely to have contributed to this result.

63% of respondents that do not use 5G are considering 

upgrading in the next year (up from 60% in 2021). This could 

reflect aspirations rather than reality, but operators can 

encourage the migration by offering incentives such as extra data 

or uninterrupted data access once the allowance has been used. 

Panellists expect 5G to improve their network and video 

experience but they do not see the value of 5G-rich services.

Consumers’ interest in 5G is currently based on improving the 

experience of existing services rather than having new 5G-

enabled experiences such as AR/VR or gaming. 

Consumers are unlikely to pay extra for an incremental 

improvement in network experience. Operators should therefore 

move subscribers to more-expensive unlimited plans in the short 

term and use content and speed-tiering to justify price increases. 

They should also experiment with new 5G-rich services such as 

AR/VR gaming to raise interest. Operators can consider 

monetising new use cases once the demand is established.

Figure 1: Non-5G users that plan to upgrade to 5G within 12 

months, Middle East, 2021 and 20221

Figure 2: Ranking of respondents’ interest in, and willingness 

to pay for, 5G use cases, Middle East, 20221
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1 Please refer to the methodology and panel information section for the sample size and relevant survey questions.

Ranking Use case

1 Superfast downloads

2 UHD video

3 Fixed broadband substitute

4 AR/VR

5 Better gaming experience

6 In-car entertainment

7 AR/VR gaming

Source: Analysys Mason
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Global leaders in TMT management consulting

Analysys Mason is the world’s leading management 

consultancy focused on TMT, a critical enabler of 

economic, environmental and social transformation.

We bring together unparalleled commercial and 

technical understanding to deliver bespoke consultancy 

on strategy, transaction support, transformation, 

regulation and policy, further strengthened by globally 

respected research.

Our clients value our advice which combines deep 

domain knowledge with global reach and local insight 

into markets to help them achieve meaningful business 

results.

We are committed to our clients, employees and 

communities – contributing to a world where technology 

delivers for all.

analysysmason.com/what-we-do
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Our research programmes
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