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WHO SHOULD READ THIS REPORT

This report provides commentary and trend analysis to support 

our 5-year forecast for Sub-Saharan Africa (SSA). It includes 

worldwide context and commentary on six key countries: Ghana, 

Kenya, Nigeria, South Africa, Tanzania and Uganda.

Our forecasts are based on our robust set of historical data and 

draw on a unique and in-house modelling tool that applies a 

rigorous methodology (reconciliation of different sources, 

standard definitions, top-down and bottom-up modelling).

For the complete data set for the region, please see Analysys 

Mason’s DataHub at www.analysysmason.com/DataHub.
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About this report

1 Includes USB modem, and mid- and large-screen, but not handset-based data.
2 IoT connections and revenue figures include mobile services only.
3 Service revenue is the sum of retail and wholesale revenue.

▪ Market intelligence, strategy and project managers at mobile operators 

in Sub-Saharan Africa.

▪ Regulatory bodies in Sub-Saharan Africa.

▪ Financial institutions that directly invest in the telecoms sector in the 

region, or advise others that do so.

▪ Press and media bodies that need a foundation of knowledge of the 

mobile telecoms market in Sub-Saharan Africa.

GEOGRAPHICAL COVERAGE

Regions modelled

▪ Sub-Saharan Africa (SSA)

Countries modelled individually

▪ Cameroon

▪ Côte d’Ivoire

▪ Ghana

▪ Kenya 

▪ Nigeria

▪ Rwanda

▪ South Africa

▪ Sudan

▪ Tanzania

▪ Uganda

▪ Zambia

KEY METRICS

ARPU

▪ SIMs, handset

▪ Prepaid, contract

▪ Handset voice, data

Connections

▪ Handset, mobile broadband,1

IoT2

▪ Prepaid, contract

▪ 2G, 3G, 4G, 5G

▪ Smartphone, 

non-smartphone

Revenue

▪ Service,3 retail

▪ Prepaid, contract

▪ Handset, mobile broadband,1

IoT2

▪ Handset voice, messaging, data

Mobile voice traffic

▪ Outgoing minutes, MoU

Our forecasts are refined throughout the year. This report presents the results 

at the time of publication and will continue to give useful background 

information about key drivers.  However, we recommend that you always use 

the Analysys Mason DataHub to view the latest data associated with this report.

https://www.analysysmason.com/DataHub
http://www.analysysmason.com/datahub
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Worldwide mobile service revenue will increase at a CAGR of 

0.7% between 2018 and 2024.

Mobile service revenue will increase during the forecast period in 

all regions except developed Asia–Pacific (DVAP). Mobile revenue 

growth will be fastest in SSA, Central and Eastern Europe (CEE) 

and the Middle East and North Africa (MENA). SSA is the only 

region that still has significant potential for growth in its mobile 

user base. Revenue in North America (NA) will continue to be flat 

at around USD195 billion, mainly because of growing competition 

in the US mobile market. Revenue in Western Europe (WE) will 

increase at a rate of 0.2% per year, because the market is highly 

competitive. Mobile discounts in fixed–mobile converged tariffs 

will also put more pressure on mobile markets.

SSA will account for 4.7% of the total worldwide mobile service 

revenue in 2024.

Mobile retail revenue in SSA will increase from USD35.0 billion to 

USD40.3 billion between 2018 and 2024. Voice and mobile data 

revenue will account for the bulk of the total retail revenue. Voice 

traffic will increase due to the growing demand in rural areas and 

the service will become increasingly cheap for consumers. Mobile 

termination rate cuts and pressure from OTT voice services and 

challenger MVNOs will contribute to the introduction of lower-

priced offers. ARPU will decrease as services become more 

prevalent in rural areas, where consumers opt for cheaper 

services. 

Figure 2: Mobile service revenue by location, Sub-Saharan 

Africa and worldwide, 2014–2024
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Worldwide: mobile service revenue will increase during the forecast period, but 

there will be significant differences between regions
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The fast adoption of mobile data services will help telecoms operators to maintain 

service revenue growth
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Figure 5: Mobile connections by type, Sub-Saharan Africa 

(million), 2014–2024

Figure 3: Telecoms retail revenue by mobile service type, and 

mobile ARPU, Sub-Saharan Africa, 2014–2024

Service type
Retail revenue (USD billion) CAGR

2018 2024 2014–2018 2018–2024

Mobile handset 35.2 38.4 0.4% 1.5%

Mobile broadband 4.07 4.64 –3.0% 2.2%

Mobile IoT 0.16 0.56 40.4% 23.2%

Figure 4: Telecoms retail revenue and growth rate by service 

type, Sub-Saharan Africa, 2014–2024

Service type
Retail revenue (USD billion) CAGR

2018 2024 2014–2018 2018–2024

Mobile handset 30.8 36.4 8.8% 2.8%

Mobile broadband 1.52 1.81 10.4% 2.9%

Mobile IoT 0.13 0.35 18.3% 18.2%

637 692 705 755
817 873 925 981 1037 1095

1154

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

Smartphones Basic phones Mobile broadband Mobile IoT
Source: Analysys Mason
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About the authors
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CONSULTING

We deliver tangible benefits to clients across the telecoms 

industry:

▪ communications and digital service providers, vendors, 

financial and strategic investors, private equity and 

infrastructure funds, governments, regulators, broadcasters, 

and service and content providers.

Our sector specialists understand the distinct local challenges 

facing clients, in addition to the wider effects of global forces.

We are future-focused and help clients understand the challenges 

and opportunities that new technology brings.

RESEARCH

Our dedicated team of analysts track and forecast the different 

services accessed by consumers and enterprises.

We offer detailed insight into the software, infrastructure and 

technology delivering those services.

Clients benefit from regular and timely intelligence, and direct 

access to analysts.

Analysys Mason’s consulting services and research portfolio
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Analysys Mason’s consulting and research are uniquely positioned
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Research from Analysys Mason
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Consulting from Analysys Mason
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