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KEY QUESTIONS ANSWERED IN THIS REPORT WHO SHOULD READ THIS REPORT
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This report provides market share data for communications 

service provider (CSP) spending on telecoms-specific software 

systems and related services across different segments. 

The report covers two areas of spending for 2016:

▪ product-related, which includes spending on both products and 

product-related services.

▪ professional services, which is independent of particular vendor 

products. The professional services market share was new in 

last year’s report. 

The market definition section provides detailed explanations of 

these terms. 

About this report

▪ What was the overall size of the market for the telecoms industry and 

what drove this spending among CSPs?

▪ How did the spending vary across different application areas and their 

sub-segments?

▪ Who are the major vendors and what is their share of revenue in the 

market?

▪ What are the different drivers and growth rates for CSPs’ spending on 

products, product-related services and professional services?

▪ Vendor strategy teams that need to understand where growth is slowing 

and where it is increasing across different segments.

▪ Product management teams responsible for feature functionality and 

geographical focus, and product marketing teams responsible for 

market-share growth.

▪ Market intelligence teams at vendors that want to understand how their 

competitors compare to each other.

▪ CSPs that are planning transformation projects and want to ensure that 

their current vendors are staying up to date.

GEOGRAPHICAL COVERAGE SEGMENT COVERAGE

▪ Central and Eastern Europe (CEE)

▪ Developed Asia–Pacific (DVAP)

▪ Emerging Asia–Pacific (EMAP)

▪ Latin America (LATAM)

▪ Middle East and North Africa 

(MENA)

▪ North America (NA)

▪ Sub-Saharan Africa (SSA)

▪ Western Europe (WE)

▪ Analytics

▪ Customer care

▪ Service assurance

▪ Service fulfilment

▪ Service delivery platforms

▪ Revenue management

▪ Network orchestration and 

management systems (NOMS)
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Figure 3: Telecoms software product-related revenue by segment, worldwide, 2016
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Figure 2: Telecoms software product-related revenue by type, worldwide, 2016

Dashboard: Telecoms software product-related revenue market shares

Figure 1: Telecoms software product-related revenue by vendor, worldwide, 2016

▪ Both CSPs’ shift to the cloud and their search for cheaper commercial off-

the-shelf (COTS) solutions have negatively impacted product-related sales. 

▪ Digital transformation and virtualisation continue to drive growth, although 

not yet on a large scale. CSPs are also increasingly investing in strategies 

around video content and IoT.

▪ The service delivery platforms segment had the highest revenue growth in 

2016 at 3.1%.

KEY MARKET DEVELOPMENTS IN 2016
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2 For more details see Analysys Mason’s Article Amdocs’ growing strength in vendor-agnostic 

telecoms professional services challenges system integrators.

Figure 4: Telecoms software revenue by vendor, worldwide, 2015 and 2016
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1 Significant vendors in the ‘Other’ category include: AsiaInfo, BroadSoft, Cisco, CSG International, 

Hewlett Packard Enterprise (HPE), IBM, NetScout, SAP, SAS and TEOCO.

Huawei Technologies has experienced tremendous success since 

its inception and has forged strong partnerships with a range of 

CSPs. Its broad portfolio of solutions has enabled it to drive 

continued growth, particularly in the mobile sector. 

Nokia has consolidated its market position through its recent 

acquisition of Alcatel-Lucent. Nokia’s strategy is guided by its 

vision of a programmable world, and several large acquisitions 

show that it is increasingly investing in accordance with this vision.

Ericsson experienced a slump in revenue and is currently 

implementing a cost-cutting plan to cope with a sluggish market. 

The company has already exited some markets and is reviewing its 

major contracts with a view to doubling its margins.

Amdocs’ overall revenue increased slightly, but its product-related 

sales declined marginally, indicating its increased focus on 

professional services, which is a key area for the company.2

Oracle lost its position as the fourth-largest vendor by revenue in 

2015, due to Nokia entering the top three. Oracle is focusing on 

SaaS and is increasingly moving into cloud-native software 

architectures.

NEC/Netcracker remains a strong player, with a mix of 

Netcracker’s network equipment provider (NEP)-agnostic products 

and NEC’s equipment-led business.

2015 versus 2016 product-related revenue: Huawei Technologies remains 

the largest telecoms software vendor by revenue in 2016
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http://www.analysysmason.com/Amdocs-professional-services-May2017
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Analysys Mason’s consulting and research are uniquely positioned
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CONSULTING

▪ We deliver tangible benefits to clients across the telecoms 

industry:

 communications and digital service providers, vendors, 

financial and strategic investors, private equity and 

infrastructure funds, governments, regulators, 

broadcasters, and service and content providers

▪ Our sector specialists understand the distinct local challenges 

facing clients, in addition to the wider effects of global forces.

▪ We are future-focused and help clients understand the 

challenges and opportunities that new technology brings.

RESEARCH

▪ Our dedicated team of analysts track and forecast the 

different services accessed by consumers and enterprises.

▪ We offer detailed insight into the software, infrastructure and 

technology delivering those services.

▪ Clients benefit from regular and timely intelligence, and direct 

access to analysts.

Analysys Mason’s consulting services and research portfolio



Telecoms software: worldwide market shares 2016

© Analysys Mason Limited 2017 156

Research from Analysys Mason
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Clients across the breadth of telecoms, media and technology sectors rely on our research and analysis to inform business-critical decisions.
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