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Introduction and executive summary
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Inflation, geopolitical uncertainties, economic factors and 

COVID-19 are influencing SMBs’ purchasing power, 

willingness to spend, attitude and buying behaviours.

The Barometer categorises the SMBs’ business environment 

according to four strategic operational mindset scenarios, 

each of which have implications for vendors.

Contraction (score 0 to 49).

▪ Vendors to hedge their risk, optimise their business 

cost, and identify more resilient segments.

Strategic re-alignment (score 50 to 64).

▪ Vendors to protect their market share and focus on 

client retention

Business as usual (score 65 to 79).

▪ Vendors to focus on expanding their business and 

identify new opportunities.

Peak consumption (score 80 to 100).

▪ Vendors to invest in new products and features, explore 

new concepts and fund innovations.

Analysys Mason’s SMB Barometer looks at how small and 

medium-sized businesses (SMBs) are feeling about their IT-

related requirements, business and market conditions.

The Barometer score (slide 4) is a summary of scores in 

three main categories and will help vendors to assess and 

design their marketing strategies in a changing global 

business environment. 

The three categories are as follows.

▪ IT spending: looks at SMBs’ current and near-term IT 

budget and IT management sophistication.

▪ Business performance: provides insights on SMBs’ 

revenue expectations, and plans for hiring and expansion.

▪ Macroeconomic environment: tracks SMBs’ views on 

future opportunities and the economic outlook.

Introduction Executive summary
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Methodology
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1 Question: “Including yourself, how many non-furloughed, full-time employees, are actively working at your company as of today?”; n = 371. 
2 Question: “What is your company’s primary business activity? Please review the list below and select the answer that is most descriptive of 

your company.”; n = 371. 3 AMTUC = agriculture, mining, transportation, utilities and construction. 4 FIRE = finance, insurance and real estate. 

Details and objectives

This report contains findings based on a survey of

371 SMB IT decision-makers. The survey was conducted 

during 28 June to 26 July 2022 in the USA.

The key objective is to assess how SMBs have shifted 

their behaviour and attitudes relating to IT investments, 

such as willingness to buy IT, their financial strength 

and their feelings about the macroeconomic 

environment.

The survey responses serve as the key inputs to the 

overall SMB Barometer model.

Survey sample: SMBs in the USA

Number of 

employees1

Percentage 

of 

participants

1–4 12%

5–9 11%

10–19 12%

20–49 12%

50–99 12%

100–249 14%

250–499 14%

500–999 13%

Vertical2
Percentage 

of 

participants

AMTUC3 14%

Manufacturing 15%

Wholesale 15%

Retail 14%

FIRE4 14%

Professional 

business services
14%

Other services 14%
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SMBs are at a crossroads; many feel positive about their company’s prospects and will increase 

their IT spending, but they feel less optimistic about the macroeconomic environment and their IT 

budget growth rate is slowing down.

For now, most SMBs feel good about their business performance despite the economic downturn; 

they expect their 2022 revenue to be higher than 2021 and have plans to expand their businesses. 

It is evident that the perceptions highlight some incongruous trends and are pushing SMBs to a 

tipping point. Volatile environment brings changes.

How SMBs continue to react to macroeconomic factors and how they deploy technologies to 

innovate will determine the next Barometer score in 2023.
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The SMB Barometer reveals that SMBs are between the ‘strategic realignment’ and 

‘business as usual’ mindsets

0 50 65 80 100

Strategic re-

alignment

Contraction Peak consumptionBusiness 

as usual

Indicates adverse business outlook due to 

extreme conditions and severe pessimism 

resulting in reluctance/inability to invest in IT

Indicates 

unfavourable 

business outlook 

leading to 

restricted IT 

spending 

Indicates normal 

business outlook, 

SMBs conducting 

business as usual 

(steady adoption 

and implementation 

of IT)

Indicates ideal 

business outlook, 

SMBs performing well 

in an optimistic 

economy, reflecting a 

better than normal 

spending pattern

64.5

Analysys Mason’s 

SMB Barometer 

score 2022

Source: Analysys Mason
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IT spending: SMB IT budgets will increase, but the growth rate is below the 

typical average and the average share of revenue allocated for IT low

Our research shows that SMBs are spending 4.6% of their 

revenue on IT in 2022. We believe the industry standard is around 

4%–8% and varies depending on the size of the business and the 

vertical they operate in. In the current business environment, 

spending on IT has become less important, leading to IT spend as 

a percentage of revenue being at the lower end of the standard.

IT spending will continue to increase but the growth rate will slow 

down in the near term because SMBs are cautious about 

spending as the economy heads into a recession. 

Around 66% of SMBs expect their IT budget to increase at an 

average rate of 5.2%, but this increase is lower than we would 

expect (typically 6–7%). 

Figure 1: Average percentage of revenue allocated for IT budget 

in 20221

Figure 2: Expected IT budget change in the next 12 months2
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1 Question: “What proportion of your company’s annual revenue was allocated for your overall IT budget for 2022?”; n = 371.
2 Question: “Over the next 12 months, how do you anticipate your company’s IT budget will change?”; n = 371.

5.2%
Average IT budget growth

$

Source: Analysys Mason

Source: Analysys Mason
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Business performance: despite the economic downturn, many SMBs will

continue to expand their businesses and expect revenue to increase

SMBs are expecting good business performance and are planning 

to expand their businesses by increasing their customer bases 

and market share of revenue despite the economic slowdown.

Around 73% of SMBs expect revenue to increase in 2022 and 

80% are planning to hire new full-time employees. The labour

market has been, and will continue to be, difficult; SMBs are 

facing challenges in finding qualified candidates and paying them 

competitive wages.

In addition, almost half of the businesses plan to add new 

business location(s) in the next 6 months.

Figure 3: Expectation for revenue in 2022, compared to 20211

Figure 4: Expansion plans2
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1 Question: “How does your company’s expected 2022 revenue compared to 2021?”; n = 371.
2 Question: “Which of the following expansion plans does your company have in the next six months?”; n = 371.

Source: Analysys Mason
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Macroeconomic environment: SMBs are positive about their own prospects

but are split in their perceptions of the wider economy

Inflation is rising in the USA and around the world. It reached a 

40-year high of ~9% in the USA. SMBs are being hit hard with 

supply-chain issues and rising prices. 

Around 64% of SMB respondents indicated that they feel positive 

about their company’s prospects, but only 50% of the 

respondents are optimistic about the macroeconomic 

environment. 

Of the SMBs that feel pessimistic about the economy, the main 

concerns are inflation followed by supply-chain issues. 

Figure 5: Economic perceptions

Figure 6: Most concerning factors about the economy3
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1 Question: “How do you feel about your company’s prospects over the next 6 months compared to the previous 6 months?”; n = 371.
2 Question: “How do you feel about the economy in the next 6 months?”; n = 371.
3 Question: “Which one of these factors contributed most to the pessimistic view of the economy for the next 6 months?”; n = 97.

85%

7%

4%

2% 2%

Inflation

Supply-chain issues

Geopolitical uncertainties

Labour shortages

Rising interest rates

Source: Analysys Mason
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Conclusion
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▪ Many SMBs are continuing to expand their businesses, despite the economic 

downturn 

▪ SMBs expect revenue to increase 

2. Business performance

▪ SMBs are at a tipping point and are feeling uncertain about the near future

▪ SMBs will continue to invest in IT but at a slower rate than previously

1. IT spending

▪ SMBs feel positive about their companies’ prospects

▪ However, they are split on their outlook for the macroeconomic 

environment

3.  Macroeconomic environment
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Global leaders in TMT management consulting

Analysys Mason is the world’s leading management 

consultancy focused on TMT, a critical enabler of 

economic, environmental and social transformation.

We bring together unparalleled commercial and 

technical understanding to deliver bespoke consultancy 

on strategy, transaction support, transformation, 

regulation and policy, further strengthened by globally 

respected research.

Our clients value our advice which combines deep 

domain knowledge with global reach and local insight 

into markets to help them achieve meaningful business 

results.

We are committed to our clients, employees and 

communities – contributing to a world where technology 

delivers for all.

analysysmason.com/what-we-do
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Our research services
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Our areas of expertise
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